Value proposition

D-sign is a physical place that incubates emergent designers providing them with services in terms of
space, tools, and visibility and where the unique products made by such thrived talents are sold.

The core values of this model are social sustainability and valorization of the territorial specificities of
which such uniqueness is expression.
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Packages map

Promotion

advertisements on

textile walls in

the space

- for designers,
50€/mq per month

- for third parties,
100€/mq per month

visibility
Showcase
rent of retail space
inside the space
- only mannequin

40€ per space unit per month
- for designers,

50€ per space unit per month
- for third parties,

80€ per space unit per month

Structure

rental of common
space for events
(space only)

- day and night, 500€
- day only, 300€

- night only, 350€

Production
machine usage,
no time expiry
- 2 hours, 30€

- 5 hours, 50€ Basic DGSK
m . 10 hours, 90€ use of space, internet,
. kitchen, access to events

- 30 hours, 250€

. 100 hours, 700€ - 15h/month, 30€h/month

- 80h/month, 70€/month
- 50h/month, 120€/month
- 100h/month, 200€/month

- space and
- / - -
T D SIQ n creativity Your Desk
paCkageS unlimited use of space,
internet, kitchen,
access to events,
locker or shelf
- unlimited time, 270€h/month
events and
workshops Subspace
rent of private space
(not the common space)
- private meeting room,
15€/hour or 70€/day
. - technical room (PC+photography),
Catering 25€/hour or 100€/day
can be purchased only
along with "structure"
package.
Workshop - max 50 people, 950€
and classes - max 20 people, 500€
access to workshops
and classes

- price depends on event
- subscriptions are possible



System of actors scenario

Fashion
designers

basic desk () () event

Universities

desk
and schools your desk (J

.-
production () }
O

subspace
Textile
producers

workshop

product
presentation

Local food
producers

Café and shop

promotion () customers

buy ( [ ) showcase



Space 3D renderings

Common space

Entrance + showcase




Private spaces and «Your» Desks

General overview
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