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GIORNATA DI LAVORO | WORKING DAY
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. Introduzione alla giornata
Introduction to the workshop activities.

. Interventi di approfondimento
Contributions

. Interventi dei gruppi
Groups presentations

. Discussion

. Costruzione del brief
Talking about the Brief
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agenda GIORNATA DI LAVORO | WORKING DAY

h. 10.00 - 10.40 Introduction to the workshop day activities
Stefano Maffei

h. 10.45 - 11.00 Production and urban context
Pier Paolo Peruccio

h.11.00 - 11.20 Business models and extended liability company
Nicola Spiller

h.11.20 - 11.40 Visualization techniques
Viola Chiara Vecchi

h.11.40 - 12.00 A framework for fashion product — The Zero collection
Alessandro Casinovi

h. 12.00 - 13.00 Team A /B / C presentations
h.13.00 - 13.30 Discussion

h. 13.30 - 14.00 Break

h. 14.00 - 16.00 Elaboration of the project-brief for each team
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IL METODO DI LAVORO | WORKING METHOD
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INDIVIDUAZIONE TRE AREE DI RICERCA
RESEARCH AREAS IDENTIFICATION

Modello di business | Business model
Tecnologia | Technology
Servizio | Service

2

APPROFONDIMENTO RICERCA PER | TRE GRUPPI
Insights and case studies

2

IPOTESI DI PROGETTO FUTURE PER OGNI GRUPPO
Future teams project

v
TUTOR FEEDBACK

2
3 BRIEF DI PROGETTO COMPLEMENTARI

3 complementary brief project
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AREE TEMATICHE | AREAS

1. BUSINESS

Produzione on site On site production

Azienda Responsabile Corporate Manager
Consumo energetico ridotto Reduced energy consumption
Qualita delle materie prime Quality of materials

Tracciabilita dell’intero ciclo produttivo  Traceability production cycle
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BUSINESS

Ethical food store

Supermercato dedicato al cibo biologico e
naturale, Whole Foods Market ha cambiato
radicalmente il significato della sana

alimentazione celebrando il piacere dei sensi.

A Supermarket dedicated to organic and natural
food, Whole Foods Market radically changed the
meaning of healthy eating and celebrates the
pleasures of senses.
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BUSINESS

Etichette e manifesti educano i consumatori alle
virtu dei cibi biologici e i prodotti vengono
esposti per esaltarne colore e profumo.

Labels and posters educate consumers about the
virtues of organic food and the products are
displayed to bring out their colors and fragrances.
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BUSINESS

GONES]

presented by Teens Tuming Green and Whole Foods Markel®

Attraverso il progetto Whole Planet Foundation and
Grameen Trust se si acquista la canzone Hear Me
Now da iTunes, The Green Children donera il 50%
dei profitti per il finanziamento di programmi di
microprestiti per alleviare la poverta.

Buying Hear Me Now from iTunes, The Green Children
will donate 50% of profit from the sale to fund
microlending programs to help people lift themselves
out of poverty

- " Pia 1
MAKE A VIDEO TO SHUV}._HIIIW You
WOULD GREEN YOUR HIGH SCHOOL PROM
AND YOU COULD WIN FABULOUS PRIZES!

Contest ends March 30, 2009
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AREE TEMATICHE | AREAS

2. TECNOLOGIA | TECHNOLOGY

Co-progettazione Co-design
Visualizzazione dei prodotti Viewing products
Visualizzazione dell’indossato
Social Network

Library condivisa

Worn display
Social Network
Shared Library
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http://www.zafu.com/
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| ], WHO'S FOLLOWING WHAT?  wecmsme

Zafu Best Prices Je Plus Jeans Pants Bras Accessories My Stuff

Welcome to zafu
find your perfect jeans in three minutes

£ Answer a few C we'll tell you the £ You choose the

simple questions jeans that fit vou ones you like

507 97-128 108-138
51" 101-132 111-143
¥ 104-137 115-148
1 Waist Gape . —

‘|
| FREE'DIET'-PROFILE |

'ﬂr B il
*Click for Details Lose Weight FAST!

I[:}Frl,,.. Ia|-: a litie |=.|._-,_..3._1

Do you wear plus size jeans? B m

1. Do panisfjeans typically gape at the waist?
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http://www.mvm.com/cs/
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My Al Virtual Model l k

wum fashionbootsite com

We designed a new way to create 3D garments
that would rise to this task:

my virtual model
fashion search

By Louize Guaw
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http://www.threadless.com/

AL HON® }ié 10AM CT - TUE 11/3 100 c"T Hf /)

Tr: rree shipping applies to Postal for US, Postal Economy for Int] - See the full details f//4/

New tees for MONDAY, NOVEMBER 2
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Custam Search“ Search ]

— Bearch options

thraodlse,
Leves

Travel I

Sponsored by STA Trawel, your avesorne
design could zend you to Australial

— LEARN ABOUT THE CHALLENGE!

HUH? THREADLESS?

Threadless is a community-based tee
shirt company with an ongoing, open
call for design submissions.

X4 IF YOUR DESIGN IS CHOSEN
% % ’3 FOR PRINT, GET PAID UP TO

-+/*2500

*500 PER REPRINT
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http://www.ponoko.com/

the ponoko showroom

+ See what others have made =
¢ Add vour designs =

Ponoko"

the world’s easiest making system

v make it yourselp 19— pind someone

to make it for you
Design a product, get an instant online price, (5ot a great idea but need help making it?
then click to get it made right here. Commission someone from our creative

community to make it for vou,

Find out how it works Find out how it works a

Cet making Make a request Bid on requests
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http://www.converse.com

Log In/Sign Up My Account Order Status  Wishlist ' Cart (0) [ NG
CONVERSE , o

MAKE IT (RED
INALOTOFC

CONVERSE IS A PROUD PARTNER OF (PREIMBT)

' Estimated Delw! ry
2-4 Weeks

No Intemnational Shipping

OLORS.

e ———
T

y MAKE—StartAn Ol'lglﬂﬂ.[ AR | @;’ Mens :." Womens ;"E'.]d;; bl '

Shoes -y R | Stye - iaddar Materiel ' ;
All Shoes v [l A Styles S '-"_ All Marerials s
Chuck Taylor All Star : e Lo-Top Suede v
Jack Purcell B M. Hi-Top
Sk

PR e
O Do Filiwring

Sort By:  OQurFavorites Just In Mast Popular High Price Low Prce On Sale Displaying 1-32 0f 36 4 n P
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TECNOLOGIA | TECHNOLOGY

TED textiles environment design

TED e un gruppo di ricerca istituito nel
1996 che coinvolge i professionisti e
studenti del Chelsea College of Art and
Design di Londra.

L'obiettivo principale € quello di guardare
al ruolo che il progettista puo svolgere
nella creazione di progetti che abbiano un
impatto ridotto sull'ambiente e che
utilizzino strumenti innovativi nello
sviluppo di prodotti in tessuto.

> T E D <

TEXTILES ENVIRONMENT DESIGN

TED was set up in 1996 as a research cluster
involving design practitioners at Chelsea
College of Art and Design, London .

The main aim of TED is to look at the role that
the designer can play in creating textiles that
have a reduced impact on the environment
and to provide a toolbox of designer-centred
solutions.
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TECNOLOGIA | TECHNOLOGY

Ethical Fashion Forum e il social network
istituito da TED per promuovere progetti attenti
alla sostenibilita ambientale nel settore della
moda, connettere tra loro progetti e
professionisti, divulgare gli argomenti piu
recenti, gli eventi e le complesse problematiche
discusse nel cuore del sistema tessile
sostenibile.

Ethical Fashion Forum is a social network set up by
TED to promote projects focusing upon social and
environmental sustainability in the fashion industry, it
aims to provide a platform shared practices, pooling
resources, communication and links across the
sustainable textile system.

New textiles platform and project:
Slow Textiles Group

Textiles Futures Research Group
Considerate design

the slow textiles group

TEXTILE
FUTURES
RESEARCH
GROUP

UNIVERSITY OF THE ARTS LONDON
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AREE TEMATICHE | AREAS

3. SERVIZIO | SERVICE

Bottega dell’artigiano Shop craftsman

Gestione dell’attesa Waiting time

Acquisto totale sul posto Sales on site

Attivita di servizio complementari Complementary service activities
Relazione con il quartiere e con la citta Relationship between district and

city
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SERVIZIO | seErVICE

Spazio Richard Ginori

Exhibit concept progettato da Paola Navone, un
luogo in cui vain scenatutto il processo della
realizzazione Richard Ginori. Una scenografia
emozionante e un miscuglio ben calibrato di pezzi
storici e prodotti appena disegnati amalgamati con
installazioni realizzate con materiali poveri.

Exhibit concept designed by Paola Navone, a place
where the whole process of production Richard Ginori
takes place. An exciting set and a balanced mix of
historical items and new products are blended with
installations built with poor materials.

tthard.
INOIL

1735
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SERVIZIO | seErVICE
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INTERVENTI DI APPROFONDIMENTO |
IN-DEPTH EXAMINATIONS
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Approfondimenti tematici | In-depth thematic study

Produzione e contesto urbano | Peruccio

Modelli di Business a responsabilita estesa | Spiller
Tecnologie di visualizzazione | Vecchi

Approfondimenti sul progetto FAS.P.ON.SITE |
In-depth examination of the project

Framework sul prodotto moda | CollezioneZero | Casinovi
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TIME SCHEDULING

December 2009
Project Review — Documents on line

January 2010

Project Review — Meeting

December 2009

Project Review - Documents on line

March 2010
Mid Term Review — Winter School (Project progress)

31st October 2010
3° Progress Report
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