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Team :

Moo oa zg go!! !!”

T Rivolta
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DESIGN YOUR OWN

Dickt a stoe.
MHate it yours!
Flexibility Hyper perdonal
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Amenican S pparel

Team O |

o Customers are tnvolved Ln
enwvironmental topi,cs.
Theg wawnt to save the pLa net

e A sustainable edition ts goool
also for marketing and for the
firm reputation

TFARAD.
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Amenican pparel “eam (C

e Production process matters

—(t Ls a distinetive mark, no ma nwy
firms are going “green”

—E-f:ﬁciewag LLCYEASEeS

e High quality product

—Usually sustawnable
materials arve better

e The product has to be great, no-one will buy it just
because Lt Ls “green”!
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it has a touch-sensitive 7O inches display and it can
manage an unlimited number of stmultaneously touch
even allowing simultaneous activity of several persons.

Strucktable could be the technology that permit to create an
Lmwmediate confrdence with the interface.

we want create a new and strong user experiemce: ouwr
“prosumer” tn Fas.p.onsSite shoulod be able to design own
clothes with a easy interface.
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Apple Stone Team € [53s

Apple Store

e More thawn a slflop

o ActlLvitiles are proposed
to customers

—Product related activities

—_Entertainment
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Apple Store Team €

» Come to shop, return to learn e~
—qualified staffinthe shop B

—Users come back to Learn how
to work with their products

—OWn appoiwtmew’c bustness model
e (I OWY Project
—Customers helped bg our shop assistants

—Fashtown courses
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A pple Store “eam C

Apple Stone Q) Shibuya, Tebio

o Located in a famous shopping district
o The retail site is just a part of the store
—Sectiond are reserved to arts
—Exibiths
—Live Performances

« We should do something
stmilar to engadge users
Ln thelr watting time
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Twrnable colummns to bring warmth and antmation the
big store.The wovement provides an entertaining
spectacle for window-shoppers.

The store Ls strong and seductive and creates a real
Lmpact on Visitors; this is very Lmportant because the
environment contributes to create a positive experience
that urge clients to came back.

Giorgio Borruse

Where people are tnside a space we've desigwned, they
don't need to ask, they just feel!

His visionary projects have re-imagined the retail
industry, inspiring the creation of coherent,
Lntuttive environments that enwhawnce visitors'

overall c)qsericwoc.
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e 7 Secial ?@écm%dwmé Team ¢

v Look at your wall v Look at your apartment v Look at the web

Designed for Stylist, designer and artist. Createo for people who loves fashion.
The purpose of Glossom goes beyond the normal social n Polyvore users can choose their own style Looking
network, its goal is to create not only contacts but real over a database of virtwal representation clothes anol
working collaborations. accessories of famous and no famous Brands.

Glossom and Polyvore are “social object”, monothematic social network

Users could create a collection and share Lt over many others oroliwarg soctal network
(es. Twitter, facebook ecc.). User itself are the main advertising medium.
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The Vet Team €

PERSONAL SHOPPER FASHION CONSULTANT

Fas.P.onsStlte 2.0 (gouk&vi’c.i’c?)

we wawt to create
A fashion soctal networks
An lnnovative tnterface that permit users to builod own clothes
A sgs’cem that Permits users to create oww avatar, show owwn stgj le and grow thelr network

A place where users can see or propose new fashion trend
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Prada Epicenter Store

“Thaditional Shop Vo - commencial Aetivity | . -

SHOPWINDOW 49, ' e

STAGE == _
STREET , S
TRADING e LY,

[ RARY

SHOW ROOM

ARCHIVE)

CASHIER

VIP AREA

CIRCULATION

STAFF
MECHANICAL .

Vo a simple enlangement
720 an ewrichment
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SPORT

SHOW

BOWNSTAIRS

LOOK IN SHELVE FiVE

MADE IN ITALY

_/\/m’»‘H_

BRITISH

REGU LAR

COSTUMER
PREFERS BLU

WEAR SIZE 52

STUDENT

ARAR =
SPORT ONYLE

Wel octe
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Drada Epicenter Stone: Technology Team €

|"62000 0

0620

venerdi 26 giugno 2009



